Introduction to Great
Commission Studies
Week Five: State of Global Population
•

________ people groups of the world are both unengaged and unreached.

•

________ people groups are still considered unreached.

•

Of 7000 languages of the world, more than _______ have none of the Bible in
written form.

•

Only ________ have the entire Bible in that language.

•

____________ people in the world are oral preference learners.

•

More than _____ of the world now live in urban settings.

•

Three billion people live on less than _________ per day.

•

22 million+ people live in metro New York City, where ________ languages are
spoken in the home.

•

In Canada, there is one Southern Baptist church for every _________ persons.
In North Carolina, that ratio is ______________.

•

If the ratio of Christian workers to total population in North Africa were applied
to the U.S. and Canada, those two countries would have about ________ fulltime Christian workers living in them.

Understanding the Process of Calling
I. C.A.L.L.
C = ___________________ by self and others
A = ____________
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L = ___________
L = __________________________
II. Divine Intersections
 Need
 Desire
 Opportunity
III. Unrolling the Scroll

Becoming a Great Commission Christian
1. Listen to (or read) the ___________ with Great Commission ears and eyes.
2. Talk to your kids or grandkids about their _______________.
3. Put a ________ on a wall in your home.
4. Meet a ________________.
5. Visit ethnic ________________ in your community.
6. Invite international ___________ to your home.
7. Learn another _________________ (or at least encourage your children
or grandchildren to do so).
8. Read missionary __________________.
9. Take a trip _________________.
10. Study the Great Commission _______________ in the Bible.

Communicating the Gospel Cross-Culturally
I. Understanding Worldview and Orientation
A. Task vs. _____________________
B. Time vs. ____________
C. ___________________ vs. group
D. ______________ vs. Indirect communication
II. Dealing with Culture Shock
a.

Fun:

b.

Flight:
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c.

Fight:

d.

Fit:
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